STAR Watcd i

Statewide Techmology Prsistance Revosnces Progpect

A MWAWM o{ the Western New York Law Center, Inc.

Volume 1S bosue § Juliy-Pug 2011
PABAD A A A A A A A A A A A A A A A AT A AN A A A AN A A A A S A AT AT AP A b A A A S A g A Ad

Office 365

To The Cloud...

Almost every office that has more than two decreased as needed. There is no up-front
computers in it, has its computers setup charge.

networked. The problem is very small
offices don’t have money or staff to
implement functionality that could help the
employees to do their jobs faster and/or
better.

Depending on the needs of the users and
complexity of the organization, there are a
variety of plans that offer varying levels of
functionality, methods of integration with
existing IT infrastructure, different support
Microsoft has a service available that could options, and of course, varying pricing

be helpful to many organizations. levels. Depending on an organization’s
: . needs, the price per user can range from
What is Office 3657 $6 - $27 per month.

Office 365 is a subscription-based service
provided by Microsoft via the Internet that
provides users with a suite of products very
similar to the traditional Office product. But
Office 365 has additional features that
could make it desirable to organizations o T
with limited budgets. - In this issue...

Many smaller organizations that have
simple IT needs could get along very well
with the $6/month plan.
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Instead of laying out the cash to purchase a . » Office 365
copy of Office for each person in the % Windows 8?2

organization, a User Subscription License v+ * %
(USL) is acquired for each employee. The <« July, 2011 Web Statistics ¥
organization pays Microsoft a monthly fee ~ *° N
for each USL. The number of USLs thata . ° Who We Are
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For $6/month, Office 365 will provide the
following:

« The ability of users to connect to Office
365 from anywhere an Internet
connection is available, including mobile
devices.

e An email and calendaring system.
Each user gets 25GB to store email.

e A package of web applications that are
best described as “Office Lite” (You
may add the full-featured version of
Office for an additional $15/month or
$12/month with a 1-year contract).

e The ability to access and view files from
a mobile device

e 10GB (plus 500MB/user) of storage for
document and file storage. Included
with the space are tools that allow the
organization to manage access to the
files and documents.

« The ability to manage, share and/or edit
online Access databases.

e The ability to connect to online
meetings that include audio, video, and
web conferencing with others inside
and outside your organization. This
includes the sharing of desktops and
online whiteboards.

e Tools to design and maintain a public
web site.

e Online help only

While this may work very well for a small
office with a simple IT infrastructure, more
sophisticated operations will definitely
require more features. All of these

“Enterprise” solutions contain the following
features:

24/7 Live support
Active Directory integration

e Messaging, calendaring, email, email
archiving (for up to 10 years). All of these
features accessible via the web or mobile
devices.

e Online meetings and Instant messaging

e Anti-virus and anti-spam filtering via
Microsoft ForeFront

This basic plan will cost $10/month per user.
For another $6/month, you can add the ability
to view, edit, share content created by Word,
Excel, and PowerPoint.

For $24/month per user, users get the full-
featured version of Office Professional Plus,
advanced archive capabilities, unlimited
email storage, and hosted voicemail. This is
the plan that is offered in the 30-day trial.

Must all users be on the same plan?

No. Microsoft allows an organization to
choose multiple plans which best suit the
individuals using them.

Additionally, there are a multitude of other
products and services that can be added to
USLs as needed.

While Office 365 may not be a good fit for
every organization, we are sure that it can be
beneficial to some.

With regard to discounts for not-for-profits,
the Microsoft website refers to TechSoup-
Stock.com as a provider of this product, but
we could not find Office 365 on their site. We
will keep watching.



STAR Wazcl

-3

July-Pug 2011

PARASAS At iR ARARASAISAISigig i iR ASASASAISASigi g i g AR AR AGASA A DA LS AGARARAGAGAS s

Windows 8?

Just when people are getting ready to move to
Windows 7, along comes talk of its successor

Recently, information has become
available about Microsoft’s plans for a
successor to Windows 7.

The first source is Microsoft itself. At
the All Things Digital D9 Conference
(Rancho Palos Verdes, CA 5/31/11 —
6/02/11), Microsoft Windows Unit Presi-
dent Steven Sinofsky and VP Julie Lar-
son-Green demo’d a prototype of the
operating system that will eventually
replace Windows 7.

The second source of information is a
series of slide presentations, allegedly
authored by Microsoft, that was delib-
erately leaked or inadvertently shared
on an lItalian web site. According to
several articles, Microsoft has been
asked to comment about information in
the slide presentation, but will not au-
thenticate the content of the slide
shows. On the flip side, Microsoft does
not deny their authenticity.

The biggest change...

It appears that the major thrust of Win-
dows 8 will be a complete re-think of
the user interface. The new interface is
intended to work equally well on any-

thing from an 8-inch tablet to a monster
-size display screen on a full-blown
computer workstation.

Windows 8 will support two kinds of ap-
plications. The first is the classic Win-
dows application, which would run on a
desktop as it does in Windows 7 and
Vista. New to Windows 8 is a type of
application (likely written in HTML5 or
Java) that would have the look and feel
of a mobile application that runs on a
smart phone or tablet computer. This
new type of user interface will allow for
the use of touch screens as well as
mice and keyboards.

The new Windows 8 interface is in-
tended to be used on 16:9 display
screens that have a resolution of
1366x768 or greater. This will allow
two of the new Windows 8 applications
to be displayed. If the resolution is
slightly less, only one of the new Win-
dows 8 applications would be dis-
played. If the resolution is 1024x60 or
less, only the traditional Windows desk-
top would be displayed.

Instead of the traditional “Start” button,
the new interface has a “Start screen”
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similar to the one on Windows Phone 7,
including the live application tile feature.
Users will be able to revert to the tradi-
tional desktop by choosing the “Desktop”
tile on the screen. When traditional ap-
plications run, the screen will automati-
cally revert to the traditional interface.

What else?

Faster startup. The goal is to allow a PC
running Windows 8 to start up “nearly
instantly in some cases” and be “ready
to work without any long or unexpected
delays”.

Security. Microsoft is toying with the use
of facial recognition as a method to log
users onto their PC’s. When creating a
userlD, the user’s face is captured by
the webcam connected to the computer.
Whenever the user sits down in front of
the computer, the operating system
identifies the user from the stored image
and logs him/her in.
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{ ence and log me in automatically

Help and Support. When users need

help, Windows 8 will connect them to the

latest information available from Micro-
soft Support and their PC manufacturer.

ulchdetect my pre
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Windows Store. Anyone who has a
smart phone is familiar with the “app
store” as the place to purchase appli-
cations for his/her smart phone. At
this point in time, Microsoft is seri-
ously considering including the func-
tional equivalent of an “app store” in
Windows 8. This feature, if imple-
mented, would allow users to quickly
and easily purchase applications for
their computer.

Windows 8 Reset. If this works, it
would be fantastic. Consider the fol-
lowing scenario: A user notices that
his/her computer is acting strangely
or performing poorly. After exhaust-
ing all simple fixes, the user wishes to
completely re-install Windows 8 plus
all of his/her applications without los-
ing any information stored on his/her
PC. This is one of the ideas that are
being explored for Windows 8. As
described in several articles, the user
would only need to do the following...

e The user would select “Reset”
from a menu somewhere in
Windows 8.
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The System would retain personal
files, user account information, and
personalization settings.

Windows 8 would be restored.

The system would reinstall personal
files, user account information, and
personalization settings

Any applications purchased at the
“Windows Store” would be rein-
stalled on the PC
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Hardware requirements. One of the few
things that Microsoft has confirmed
about Windows 8 is the hardware re-
guirements will be the same as or less
than those of Windows 7.

What else?

While planning Windows 8, Microsoft is
paying serious attention to Apple and
how it creates and maintains customer
loyalty. It appears that Microsoft has just
discovered a key component of Apple’s
success: It just works.

In summary...

Based on the information that has sur-
faced to date, what's not to like? But this
is very early in the product development
cycle. Microsoft could decide to remove
some of these features and add others.
More concrete information about Win-
dows will be coming in Microsoft’s devel-
oper conference in Anaheim, CA mid-
September. Stay tuned.
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WNYLC Web Statistics For July 2011

Total Hits....ccooovviiiiiiiieienee ... 456,255
Number of Pages Viewed.................167,136
Total ViSItors.....ccooovvveieiiiieiieie e 70,284
Average Hits/Day.......cccceevvieennnnnn. 14,717
Average Pages /Day..........ccccvvevnnnn. 5,391
Top Web Browsers Used:

Internet Explorer 8.X.........c.ccoovienin. 34%
Internet Explorer 7.X.........c.ccovevvinnnn, 32%
Internet Explorer 6.X............ccoevveieniee 17%
FIrefoX. ..o 12%
Google Chrome........ccocvviiiniieiciieiees 1%

Top Operating Systems Used:

WINAOWS 7. .o 14%

Windows Vista......cccoeeeeeeeeeeenvieennenn..12%

WINAOWS XP..ooooioeieeeee e 38%

MaC OS......oooeeeie 3%
WHO WE ARE

Joe Kelemen - Attorney
Lauren Breen - Attorney
Keisha Williams - Attorney
Danielle Mayer-Dorociak - Attorney
Amy Kaslovsky - Attorney
Nicole Talev - Attorney

Vera Cedano - Attorney
Graham Leonard - Paralegal
Dan Kresse - Paralegal

Kate Timm - Paralegal

Tom Karkau - Programmer
Sherry Soules - Administrator
Joy McDuffie - Data Analyst
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Want to know when StarWatch is available?

If you wish to receive an email telling you when the next edition of StarWatch is avail-
able, please email us at starwatch@wnylc.com. In the subject area, simply enter the
word “Subscribe”. When the next edition of StarWatch is available, we will send you

an email that contains a link to the newsletter.

If don’t wish to receive email notifications, send us an email to starwatch@wnylc.com
with the word “Unsubscribe” in the subject area. We will stop sending email notifica-

tions to you.

WNYLC values your privacy. If you provide us with your email address, Western New
York Law Center will not give the information to any other organization.



